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OUR TOTAL GHG
EMISSIONS BY SCOPE

Scope 1
Million tonnes of CO.g, Emitted directly 3.3 3.0%
in 2018
Scope 2
Emitted indirectly 2.5 2.2%
Total
Scope 3

All other indirect 107.3 94.8%
emissions

113

million tonnes
of CO,e
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EMISSIONS COVERED
BY OUR PLEDGE

Scope 3
ofye 1 o,
Million tonnes of CO.e, Sourcing our 65.6  71.4%
i gredients
in 2018 Dairy and livestock 34.2
Soil and forests 25.0
Other 6.4
TOta I Scope1,2&3
Manufacturing 7.0 7.7%
our products
Scope 3
Packaging our products 11.0 11.9%
million tonnes
of COse Scope 3
-~ 2 5 Managing logistics 7.5 8.2%
T~
Scope 3
0.8 0.8%
o
; 3
S
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NESTLE'S NET ZERO ROADMAP

Moving faster

We're excited to hit the soil running. We're accelerating our work in
manufacturing, packaging and carbon-neutral brands. We're also
investing CHF 1.2 billion to help spark regenerative agriculture across
our supply chain, as part of a total investment of CHF 3.2 billion

Our path to
regeneration for
future generations

Solving the problem means
identifying the problem. We
found Nestlé emitted 92 million
tonnes of greenhouse gas
emissions in 2018*. Now we
know the extent, we know the
road ahead.

* Total GHG emissions were 113 million
tonnes (CO, equivalent) in 2018, 92 of which
are in scope of our UN 1.5°C pledge.

Companies and their
emissions grow over time.
That's why we're promising to
be net zero based on our
2018 baseline, no matter how
much our company grows.

= Path to zero emissions by 2050

= Business as usual

2018
|

by 2025.

Our milestones

100% Switch our
deforestation global car
free for fleet to lower
primary supply emission
chain by 2022 options by
2022
100% of our 100%
packaging certified
recyclable or sustainable
reusable by cocoa and
2025 coffee by
2025

Plant- — —
20 million.
trees a year

2021
1

~ @\ Nestlé Waters

becomes
carbon neutral
by 2025

100% 100%
certified renewable
sustainable electricity in
palm oil by all our sites
2023 by 2025

Source 20% Cut virgin

of key plastic in
ingredients our -
through _paekaging
regenerative — by a third
— — Tagricultural by 2025

methods by
2025

By 2025, we

will reduce our
emissions by 20%

Scaling up

Further down the greener path,
we will invest in new technologies
and fundamental changes to our
products and businesses around
the globe.

Use more Source 50%
renewable of key
thermal eneflgy ingredients
in our through
manufacturifng regenerative
agricultural
methods by

2030 _

==

Plant
200 milliom — —
— —trees by 2030

By 2030, we
will reduce our
emissions by 50%

Delivering our promise

Advanced agricultural techniques will deliver

a regenerative food system at scale,

supported by zero emission logistics and
company operations. We will balance any
remaining emissions through high-quality

.. By2050: wie will rea{:h

s that benefit people



REGENERATION: AN INTEGRATED APPROACH...

..OUTCOMES ..DEPENDENCIES



LEVERAGING
BUSINESS
INTERESTS

@ LENS

LANDSCAPE ENTERPRISE NETWORKS

1. Understand Business needs

,'»//

2. Convene businesses around

/ their common interests

‘Demand
aggregator’

SRR W 3 Build a technical
understanding of
businesses’ common
requirements from the
landscape

5. Cut a deal

4. Engage service provider (operating on behalf of
farmers) to design and cost interventions / service
offerings that meets the needs of businesses



LEVERAGING FUNDING OPPORTUNITIES ©LENSs

SHARED INVESTMENT = ECONOMIC EFFICIENCY



OUR MILK PLAN:
TESTING IN CUMBRIA % SOUTHWEST SCOTLAND

RESILIENT
DAIRY
LANDSCAPES

BUSINESS
lN THE ‘%ﬁ THE PRINCE'S
COMMUNITY % BUSINESS NETWORK

Healthy Ecosystems Cumbria

A Landscape Enterprise Networks approach @ Newca s
S 5 > vUzlivergitz; @ LIVERPOOL

=

UNIVERSITY OF LEEDS

ke 3Ikeel

BUSINESS
IN THE
COMMUNITY

Funded by the Global Food
Security's ‘Resilience of the UK
Making Landscapes work for Business and Society Food System Programme’ with
support from BBSRC, ESRC, NERC
and Scottish Government.
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SCALING &% REPLICATING

2 LENS

LANDSCAPE ENTERPRISE NETWORKS

17 ?ﬂEIIFI!I[EEEHHﬂI.rSE 15 IﬁllrIEllHD 14 EEI.E{IH WATER

11 SUSTAINABLE CITIES CLEAN WATER
AND COMMUNITIES AND SANITATION ANDINFRASTRUCTURE
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THANKYOU

ANDREW.GRIFFITHS@UK.NESTLE.COM

www.LandscapeEnterpriseNetworks.com "
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